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6.% or 8,086,017 of USA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Typical Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 39.5 years old (1.%
younger than average) and have a $110,405 (5.1% higher than average) annual household income.
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5.2% or 201,875 of CHI DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Typical Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 39.1 years old (2.3%
younger than average) and have a $95,096 (21.% lower than average) annual household income.
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7.5% or 224,746 of WDC DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Typical Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 40.9 years old (1.9%
older than average) and have a $171,718 (18.% higher than average) annual household income.
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3.9% or 94,999 of SEA DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Typical Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 37.4 years old (5.5%
younger than average) and have a $153,468 (10.4% higher than average) annual household income.
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4.9% or 115,646 of PHX DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Typical Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 39.2 years old (.8%
younger than average) and have a $105,262 (5.3% lower than average) annual household income.
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Y LightStream 6.% or 8,086,017 of USA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.

B Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 12.4% more likely to be
a college graduate, 8.9% more likely to work full-time, 3.6% more likely to be married, 10.4% more likely
to be a parent of 1 or more children under 18.
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5.2% or 201,875 of CHI DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 27.3% less likely to be a
college graduate, 3.4% less likely to work full-time, 25.7% less likely to be married, 5.3% more likely to
be a parent of 1 or more children under 18.
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Vg nghtStreom 7.5% or 224,746 of WDC DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.

. Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 16.4% more likely to be

i wn c a college graduate, 15.% more likely to work full-time, .3% less likely to be married, 13.9% less likely to
be a parent of 1 or more children under 18.
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3.9% or 94,999 of SEA DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 27.3% more likely to be
a college graduate, 9.% less likely to work full-time, 28.3% less likely to be married, 25.4% less likely to
be a parent of 1 or more children under 18.
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4.9% or 115,646 of PHX DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 24.1% more likely to be
a college graduate, 3.2% more likely to work full-time, 7.3% more likely to be married, 18.5% more likely

to be a parent of 1 or more children under 18.
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7.2% more likely to have a dog.

mﬁm Type of Home:Adults 25 -54 4, [® Pets in Home:Adults 25 - 54

6.% or 8,086,017 of USA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 2.3% less likely to own
their home, 12.2% more likely to own a higher valued home, 6.3% less likely to have a single-family home,
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| home, 24.5% more likely to have a dog.

5.2% or 201,875 of CHI DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 32.9% less likely to own

their home, 11.2% more likely to own a lower valued home, 17.5% more likely to have a single-family
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7.5% or 224,746 of WDC DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 8.2% more likely to own

their home, 4.9% more likely to own a lower valued home, 24.9% less likely to have a single-family home,
10.2% more likely to have a dog.
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: 3.9% or 94,999 of SEA DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 22.1% less likely to own

their home, 7.1% more likely to own a lower valued home, 13.6% less likely to have a single-family home,

| 29.% less likely to have a dog.
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: 4.9% or 115,646 of PHX DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 4.1% more likely to own

their home, 3.3% more likely to own a lower valued home, 26.8% less likely to have a single-family home,
9.7% more likely to have a dog.

m Own/Rent/Other-Adults 25 - 54

62.4%

37.5%
31.5%
i 6.8%
3.0%
72,189 FWRUREN] 43,407 [EEDEN 159,950
Own Rent Other Own Second Home
or Real Estate
Property
who Shopped for an AUTO LOAN Online in the past 6 months B PHX

mﬁm Type of Home:Adults 25 - 54

Single Family House (unattached)

4.9%
B s

0.0%
| JEX

Townhouse or attached Home

Condominium

Apartment R
16.9%

ured 17.1%

l 4.8%

bile Home or
Home

who Shopped for an AUTO LOAN Online in the past 6 months mPHX

4

¢ Pets in Home:Adults 25 - 54
53.6%
Own a Dog

23.5%

OwnacCat §
23.2%

11.7%

Own other type of Pet E

who shopped for an AUTO LOAN Online in the past 6 months mPHX

Value of Owned Home: Adults 25 - 54

Average Value of Owned Home:
who Shopped foran AUTO LOAN Online in the past 6...

54590319 |

mlmm - e

34.7%

$750K-51M

mPHX

<$150K $150K-5200K $200K-$250K SZSOK SSOOK $300K~$350K S350K SSOOK SSOOK-S?SOK
= who Shopped for an AUTO LOAN Online in the past 6 months
PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 92

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved

@Home Loans: Adults 25 - 54

0.0% JCEES 0.0%

Refinanced Home Equity Own
Mortgage Home Loan/Home Home/Property
Mortgage Improvement Outright (No
Loan Mortgages)

Home

Items shopped for on the Internet past 6 months: Finance/Insurance: Loans - auto



6.% or 8,086,017 of USA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.

Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 37.1% more likely to look
up D-I-Y advice online, 2.% less likely to always vote in local elections, 11.5% less likely to belong to a gym,
5.2% less likely to fly domestic past y

Political Activity: Adults 25 - 54
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5.2% or 201,875 of CHI DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 54.% more likely to look
up D-I-Y advice online, 13.1% less likely to always vote in local elections, 15.9% less likely to belong to a
gym, 5.6% less likely to fly domestic past

vTop-ZO past 30-days Online Lifestyle Activites: Adults 25 - 54
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7.5% or 224,746 of WDC DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 40.6% more likely to look
up D-I-Y advice online, 5.9% more likely to always vote in local elections, 3.2% less likely to belong to a

gym, 6.7% less likely to fly domestic past y
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3.9% or 94,999 of SEA DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 19.9% more likely to look
up D-1-Y advice online, 9.9% less likely to always vote in local elections, 14.1% more likely to belong to a
gym, 2.1% less likely to fly domestic past
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4.9% or 115,646 of PHX DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 33.9% more likely to look

=L“' ‘ up D-I-Y advice online, 6.9% more likely to always vote in local elections, 31.9% more likely to belong to a
../" gym, 24.4% less likely to fly domestic past
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6.% or 8,086,017 of USA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 2.9% less likely to use QSRs
past mo., 6.6% more likely to use Sit-Down Restaurants past mo., 8.9% more likely to use Casinos past yr.,

13.7% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 25-54

Top-10 Cuisines: Adults 25 - 54
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= ‘ ) 1time
% 2times
3 times

4 times

5 times

6 - 9times

10 times or more

#who Shopped for an AUTO LOAN Online in the past 6 months ®CHI

Total Monthly QSR Users: Avg. Monthly QSR Meals:
70.5%

. 5.2% or 201,875 of CHI DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.

Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 17.4% less likely to use
QSRs past mo., 12.2% less likely to use Sit-Down Restaurants past mo., 13.6% more likely to use Casinos

past yr., 24.7% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54

[ ] 1 time

2 times

3 times

4 times

5 times

10 times or more &

® who Shopped for an AUTO LOAN Online in the past 6 months mCHI
Total ly Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
62.4% 71.0%

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Light Beer

Domestic Regular Beer

Microbrew / Craft Beer
= who shopped for an AUTO LOAN Online in the past 6 months mCHI
CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual intab

Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Past 30-days)

MexiGn Chinese  Piza  Coffee  ialan  wings/ Bagel/ Upsale Steakhouse Seafood
Mouse / Bugers/  Donut/
Coffee tar sports Bar  Bakery
= who Shopped for an AUTO LOAN Oriine in the past 6 months mcH

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Shopped for an AUTO LOAN Onfine in the post ... SR BGONIIIIINN  27.2%

(=l 1,072,209 27.9%

Past 12 months Casino Activities: Adults 25 - 54

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Sports Betting

Stage Show / Concert

Upscale Restaurant

Spa

Casinos visited past 12

Other Gambling L

Used Past 30-days: Adults 25 - 54

Cigarettes Vape

1a / Cannabis

= who Shopped for an AUTO LOAN Online in the past 6 months = CHI
167
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Past 30-days QSR Users: Adults 25 - 54

16.5%
= who Shopped for an AUTO LOAN Online in the past 6 months

Avg. Monthly QSR Meals:

A 1time

% 2 times

3 times

4 times

5 times

6 - 9times

10 times or more

®WDC

Total Monthly QSR Users:
88.3% 84.2%

past yr., 30.1% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 25 - 54

[ ] 1 time

14.9%

2 times 14.9%

3 times

4 times

5 times

6-9times

10 times or more

w
n\ s

= who Shopped for an AUTO LOAN Online in the past 6 months
Total ly Sit-Down Users:
89.2% 74.3%

mWDC
Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Adults 25 - 54

Liquor 41.4%

Any Type of Beer
Wine

Imported Beer

i
Domestic Light Beer iﬁ‘i,iﬂl 18.8% v
Microbrew / Craft Beer g&z% i

w who Shopped for an AUTO LOAN Online in the past 6 months mWDC

DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab

. 7.5% or 224,746 of WDC DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 4.9% more likely to use
QSRs past mo., 20.1% more likely to use Sit-Down Restaurants past mo., 30.% more likely to use Casinos

Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Past 30-days)

iiiiihhhkh

Chinese  piza

mexican  Coffee  alan
House /
Coffee a1

Bagel/ steakhouse Upscalle Wings/  seafood
Dot/ Burgers /
sports Bar

wwho shopped for an AUTO LOAN Online in the past 6 months =wDC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Shopped for an AUTO LOAN Onfine in the past 6... 32.1%

Lo 926,037 30.9%

Past 12 months Casino Activities: Adults 25 - 54

Slot Machines

Table Games (Craps, Poker, etc.) §
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

32.7%

Sports Betting
Spa

Other Gambling 1.9% Casinos visited past 12 Yes

Used Past 30-days: Adults 25 - 54

a / Cannabis

= who Shopped for an AUTO LOAN Online in the past 6 months =WDC

343
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Cigarettes
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e LightStream 3.9% or 94,999 of SEA DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
T Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 1.% less likely to use QSRs
past mo., .1% less likely to use Sit-Down Restaurants past mo., 16.8% less likely to use Casinos past yr,,
| 76.8% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 25 - 54 Past 30-days Sit-Down Restaurant Users: Adults 25 - 54 Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Past 30-days)
) 1time
A 15.0%

Ik ,
% 2 times 2imes P G vy i i ,

[ ] 1 time

e 3 tmes
14.8% ’ mexican  Coffee  Chiness  Bagel/ Malian  Wings/ upsaale indian/ Steakhouse

10 times or more S caten mur oy Sror e b

3% 4.2% o

5 times 5 times 6.9%
10 times or more
# who Shopped for an AUTO LOAN Online in the past 6 months W SEA ® who Shopped for an AUTO LOAN Online in the past 6 months B SEA = who shopped for an AUTO LOAN Online in the past 6 months mSEA

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total ly Sit-Down Users: Avg. Monthly Sit-Down -ant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

82.0% 69.7% 69.8% who Shopped for an AUTO LOAN Onfine in the post o... ELIONNIININ  22.2%
4 s ENT 25%

Drank Past 30-days: Adults 25 - 54 Past 12 months Casino Activities: Adults 25 - 54 Used Past 30-days: Adults 25 - 54
:,1“2 52 46.9% Slot Machines - -
e 37.9% '

Liquor 3 30.9% E
p— R——— =

Wine 2 29.7% Bar / Nightclub

Imported Beer Upscale Restaurant
Domestic Regular Beer 255 23'_1% Stage Show / Concert
Domestic Light Beer 5726 20.2% - - v Sports Betting
Microbrew / Craft Beer m 27.9% ' Spa

Other Gambling &"g‘.’";,s% Casinos visited past 12 Yes juana / Cannabis Cigarettes Vape
wwho Shopped for an AUTO LOAN Online in the past 6 months mSEA = who Shopped for an AUTO LOAN Online in the past 6 months = SEA mwho shopped for an AUTO LOAN Online in the past 6 months mSEA

SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 148
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1time

% 2 times
3 times
4 times %
e
6 - 9 times
10 times or more

# who Shopped for an AUTO LOAN Online in the past 6 months

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
80.4% 89.1!

. 4.9% or 115,646 of PHX DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.

Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 9.8% less likely to use QSRs
past mo., 3.6% more likely to use Sit-Down Restaurants past mo., 2.5% more likely to use Casinos past yr.,

87.% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaumnt Users. Adults 25 - 54

£ 35 i

4 times

5 times

6-9times

10 times or more

m who Shopped fur an AUTO LOAN Online in the past 6 months B PHX
Total ly Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
73.7% 71.1%

Any Type of Beer
Liquor

Imported Beer
Wine

Domestic Light Beer

Domestic Regular Beer v
Microbrew / Craft Beer '
= who Shopped for an AUTO LOAN Online in the past 6 months = PHX
PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Top-10 Cuisines: Adults 25 - 54

(Sit-Down Restaurants Used Past 30-days)

Iihithhh

Chinese  coflee steakhouse wings/ falian nga.' upscale  seafood

House / Durgers /
Coffee Ear ‘Sports Bar m-q-
= who shopped for an AUTO LOAN Online in the past 6 months mPHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Shapped for an AUTO LOAN Online in the post 6... 28.1%

L d 565,109 24.0%

Past 12 months Casmo Activities: Adults 25 - 54

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Sports Betting

Stage Show / Concert

Other Gambling 3.5%

se PR e

Casinos visited past 12

Used Past 30-days: Adults 25 - 54

1a / Cannabis Cigarettes

= who Shopped for an AUTO LOAN Online in the past 6 months = PHX

92
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. 6.% 0

401K,

Investments Owned: Adults 25 - 54

71,597,352 52.8%

~Ba

IRA (Individual Retirement Account)

401K Plan

34,374,815 254%
1,202,410 | 14.9%
18,533,669 ER ;3

Stocks or Stock Options

Mutual Funds

11.3%
10.6%

11 10.1%
13,256, K-
17,393 8.5%
11,757 43

Money Market Funds
529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

r 8,086,017 of USA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.

Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 8.7% more likely to have a

15.8% more likely to have an Auto Loan, .1% more likely to Invest/Trade Stocks Online, 3.8% less likely

to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 25 - 54

6% 52%

339 7% 47% 37%

ik . R = L B T
Bonds T % Checking  Debit or ATM CreditCard  Online Mobile  Online Bill Home Autoloan Studentloan  Money  Certificates of Personal Loan Refinanced ~ Home
) Account card Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Second Home or Real Estate Property E'“"-”flﬁ Account Mortgage L::: ‘:\r, fou::e
= who Shopped for an AUTO LOAN Online in the past 6 months HUSA ® who Shopped for an AUTO LOAN Online in the past 6 months H USA
Professional Services Used*: Adults 25 - 54 'n'Past 3-Months Payment Methods Used: Adults 25 - 54
Tax Preparation Service = .B‘IJ;SIEO y
Online Investing / Stock Trading 22 4(‘!2 7;3
Financial Planner
51,002 6.8%
o o
Isurance Agent at  Local Office (not onfine)  Eeies . 4 71%
= : 18.9%
; 3.4%
- s T T—
5.7%
Estate Planning 1'“’;0% - Lo o T E anozs SRTPRC sazs TRTVER: h
N 1 1.1% (*Past 12 Months) zelle DebitCard  Apple Pay MasterCard CashApp  GooglePay  American Discover  Store Credit Square Cash  Facebook Samsung Pay
Divorce / Family Attorney 1% Express card Messenger
= who Shopped for an AUTO LOAN Online in the past 6 months = USA » who Shopped for an AUTO LOAN Online in the past 6 months = USA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 1,136

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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5.2% or 201,875 of CHI DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 28.% less likely to have a
401K, 4.6% less likely to have an Auto Loan, 19.6% less likely to Invest/Trade Stocks Online, .9% less likely to
pay with their Debit Card.

mﬁ Alnvestments Owned: Adults 25 - 54 Financial Services Has and/or Uses: Adults 25 - 54

401K Plan T

Stocks or Stock Options Ll

Mutual Funds mﬂi’; 7%
Money Market Funds &ﬁ%g -
- 9,201 4.6%
529 Plan / College Savings Plan 0%
4872.4%
Bonds 78%

Other (Crypto / NFTs / Metals, etc.) ;_‘:Z: Checking  Debit or ATM

IRA (Individual Retirement Account)

e PR i : T
Savings Credit Card Online Mobil Online Bill Home

Account card Account Banking  Banking Paying  Mortgage Market  Deposit (CDs) Home  Improvement
Second Home or Real Estate Property &m“ Horoem Mortage Lo ortione

Money Personal Loan Refinanced Home

4.3%
% who Shopped for an AUTO LOAN Online in the past 6 months HCHI

Professional Services sed*: Adults 25 - 54

Tax Preparation Service

Equity Loan
= who Shopped for an AUTO LOAN Online in the past 6 months mCHI

Past 3-Months Payment Methods Used: Adults 25 - 54

S

706,443 18.4%

Online Investing / Stock Trading

594,228
Financial Planner ! &
3.6%
ot — o
. i ), 4.9%
Insurance Agent at a Local Office (not online) 6.2% . .
3.3%
Real Estate Agent M.ﬂ%

3 0 0.0%
Estate Planning 24% -

. 140.0% (*Past 12 Manths) ApplePay MasterCard DebitCard GooglePay  Cash App
Divorce / Family Attorney E 1%

15.4%

24.5%

14.7%

88% 8.5% 745 .Mm

Store Credit Square Cash  Facebook  Samsung Pay
card Messenger

u who Shopped for an AUTO LOAN Online in the past 6 months mCHI # who Shopped for an AUTO LOAN Online in the past 6 months mCHI

CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 167
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7.5% or 224,746 of WDC DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 31.7% more likely to have a
401K, 13.% more likely to have an Auto Loan, 9.8% less likely to Invest/Trade Stocks Online, 34.7% less likely
to pay with their Debit Card.

mﬁ ‘lnvestments Owned: Adults 25 - 54 Financial Services Has and/or Uses: Adults 25 - 54

401K Plan

1,623,828

IRA (Individual Retirement Account)

Stocks or Stock Options
22.6%
Mutual Funds m%

3 6 9.6%
529 Plan / College Savings Plan asse I

9.2%
Money Market Funds L%

Other (Crypto / NFTs / Metals, etc.) 9‘3;%

3 10.3% 9.9%
1wsxfs
: i s - o i

553354 2313,

30335 135

e p s P - e s Y 3 0042n )
Bonds & 5.7% Checking  Debit or AT Savings  CreditCard  Online Mobile Online Bill Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Paying  Mortgage Market Deposit {€Ds) Home  Improvement
4.3% Account Mortgage Loan or Home
Second Home or Real Estate Property % Equity Loan
% who Shopped for an AUTO LOAN Online in the past 6 months EWDC = who Shopped for an AUTO LOAN Online in the past 6 months =WDC

Professional Services sed*: Adults 25 - 54

Online Investing / Stock Trading 5‘93 6 19.8%

575,259 19.2% '
Financial Planner g i
283,650 9.5%

y'E'Past 3-Months Payment Methods Used: Adults 25 - 54

Tax Preparation Service

.
Insurance Agent at a Local Office (not online) 3.9% 930 ' .
5.3% 1524 15.7%
Real Estate Agent 2.0% 10.6% 10.9% i
. 6.5%
Estate Planning 1;5;95‘ A iz h
~ 10.6% (*Past 12 Menths) ApplePay MasterCard  Cash App DebitCard Google Pay  American Discover  Store Credit Square Cash Samsung Pay Facebook
Divorce / Family Attorney 0.8% Express card Messenger

= who Shopped for an AUTO LOAN Online in the past 6 months = WDC = who Shopped for an AUTO LOAN Online in the past 6 months mWDC

wpc DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 343
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3.9% or 94,999 of SEA DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are 3.1% less likely to have a
401K, 13.6% more likely to have an Auto Loan, 28.5% more likely to Invest/Trade Stocks Online, 18.5% less
likely to pay with their Debit Card.

mﬁ Alnvestments Owned: Adults 25 - 54 Financial Services Has and/or Uses: Adults 25 - 54

401K Plan

;,‘;.24,254
IRA (Individual Retirement Account) g 0% |
Stocks or Stock Options
Mutual Funds ,5;,0.7“
Money Market Funds Milf:;%

Other (Crypto / NFTs [ Metals, etc.) M"ll‘%

12,248 12.9% ;
Bonds 11_5% = 20% h 3.8% 4.2%

] i - i . 2

529 Plan / College Savings Plan 10.1% Checking  Debit or ATM Auto Lo: Money  Studentloan Certificates of Refinanced Personal loan  Home
Account card Account Banking Banking Paying Mortgage Market Deposit(CDs)  Home Improvement
7.3% Account Mortgage Loan or Home
Second Home or Real Estate Property m 6.0% Equity Loan

£4116.0% e e

is1.547]

3 03,555 . B
Savings Credit Car Online Mobile

Online Bill Home

255 n E07

¥ who Shopped for an AUTO LOAN Online in the past 6 months ESEA = who Shopped for an AUTO LOAN Online in the past 6 months = SEA

Professional Services Used*: Adults 25 - 54 Past 3-Months Payment Methods Used: Adults 25 - 54

Online Investing / Stock Trading

S

545,490

Tax Preparation Service

Financial Plas L,

- i 289,418 12.0%
019 | 5.3%

m

Insurance Agent at a Local Office (not online) ﬁ%ﬁﬂx

3,541 3.7%
Real Estate Agent 2.3%

8.8%
cow 69% g 67%
este anning. Bt 75, o

2.8% (*Past 12 Menths) Venmo PayPal Zelle DebitCard  ApplePay MasterCard Google Pay  Cash App American Discover  Store Credit Square Cash Samsung Pay Facebook
E 1.9% Express card Messenger

17.1%

Divorce / Family Attorney

u who Shopped for an AUTO LOAN Online in the past 6 months mSEA # who Shopped for an AUTO LOAN Online in the past 6 months mSEA

SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 148
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4.9% or 115,646 of PHX DMA Adults 25 - 54 Shopped for an AUTO LOAN Online in the past 6 months.
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months are .8% less likely to have a
401K, 19.2% more likely to have an Auto Loan, 26.4% less likely to Invest/Trade Stocks Online, 25.5% more
likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 25 - 54
e ¢ |

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Money Market Funds

Mutual Funds

Second Home or Real Estate Property
Bonds

Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

® who Shopped for an AUTO LOAN Online in the past 6 months

484,025 20.6%
4,469 12.5%
246,396 [EURT]

|42.0%

10.3%

13.0%
6.8%
,66M%
5.7%
B T
6.7%
5%

N PHX

Financial Services Has and/or Uses: Adults 25 - 54

g el o T e -
: . .....m m ¢ o
Auto loan  Studentloan  Money  Personal Loan Certificates of Refinanced Home
Market it(CDs)  Home

Account Mortgage Loan or Home

Equity Loan

Home
Mortgage

Credit Card Mobile
Banking

Online
Banking

oz
Online 8il
Paying

Savings
Account

Checking  Debit or ATM
Account card

= who Shopped for an AUTO LOAN Online in the past 6 months u PHX

Professional Services Used*' Adults 25-54

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Divorce / Family Attorney

Estate Planning

= who Shopped for an AUTO LOAN Online in the past 6 months

Scarborough R1 2026: Feb25-Feb26

DMA

r- =9

0 0.0%
1.5%
20.0%
0.7%

(*Past 12 Months)

m PHX

Qual Intab 92

y'E'Past 3-Months Payment Methods Used: Adults 25 - 54

10.0%
3.1% 39%
R .o |

Facebook  Samsung Pay
Messenger

MasterCard

Store Credit
Card

American
Express

Paypal

DebitCard  Apple Pay CashApp  Google Pay Square Cash

= who Shopped for an AUTO LOAN Online in the past 6 months mPHX

PHX
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% LightStream Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an average of 3 days, 2 hours, 48

‘ minutes and 4 seconds each week with All Forms of Media.

80.3% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an avg. of 8 hours and 0 minutes each week
listening to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.

o 79  oon |
Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

51:02:38
‘m"’- “
Usage 56.5%

who Shopped for an usa
AUTO LOAN Online in the
past 6 months

= who Shopped for an AUTO LOAN Online in the past 6 months B USA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 1,136 USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338 HUbb rd Share of Everything
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Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an average of 3 days, 0 hours, 56
minutes and 33 seconds each week with All Forms of Media.

86.5% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an avg. of 8 hours and 39 minutes each
week listening to All Local AM/FM Radio, representing 10.3% of total time spent with all forms of Media.

e LightStream

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Weekly
Reach %:

bl &4
usoge %:
who Shopped for an AUTO cHI
LOAN Online in the past 6
% of Total months
Weekly H:M:
Avg. Weekly
Hours:Minutes:
\\‘r@
<€
&
N
# who Shopped for an AUTO LOAN Online in the past 6 months H CHI
CHI  DMA  Scarborough R12026: Feb25-Feb26 ~ Qual intab 167 CHICAGD ~ DMA  Scarborough R12026: Feb25-Feb26 ~ Qual Intab 4,001 d Share of Everything
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Y& Lig htstregm Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an average of 2 days, 22 hours, 9
minutes and 58 seconds each week with All Forms of Media.
E{W — 71.7% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an avg. of 6 hours and 13 minutes each
week listening to All Local AM/FM Radio, representing 6.4% of total time spent with all forms of Media.

Weekly —_ s Avg. H:M:S/week with All Forms of Media:
Reach %: Adults 18 or older
Concurrent
Usoge %: 55.6%

who Shopped for an AUTO WDC
LOAN Online in the past 6
months

= who Shopped for an AUTO LOAN Online in the past 6 months B WDC
WDC  DMA  Scarborough R12026: Mar25-Mar26  Qual intab 343 WASHINGTON, DC ~ DMA  Scarborough R12026: Mar25-Mar26 ~ QualIntab 5,703 Share of Everything
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Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an average of 2 days, 20 hours, 57
minutes and 27 seconds each week with All Forms of Media.
71.2% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an avg. of 6 hours and 40 minutes each
week listening to All Local AM/FM Radio, representing 6.9% of total time spent with all forms of Media.

98.4% 98.8%

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Weekly
Reach %:

9:54:20
€oncurrent
usoge %: 61.4%
who Shopped for an AUTO SEA
LOAN Online in the past 6

% of Total months

Weekly H:M:

Avg. Weekly
Hours:Minutes:
&
N
= who Shopped for an AUTO LOAN Online in the past 6 months W SEA
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Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an average of 2 days, 18 hours, 10
minutes and 47 seconds each week with All Forms of Media.

76.4% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an avg. of 9 hours and 10 minutes each
week listening to All Local AM/FM Radio, representing 10.6% of total time spent with all forms of Media.
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Ve LightStream Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an average of 2 days, 0 hours, 8
' minutes and 33 seconds each week with All Forms of Ad-Supported Media.
78.1% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an avg. of 7 hours and 34 minutes each

week listening to Local Ad-Supported AM/FM Radio, representing 12.3% of total time spent with all forms of Ad-Supported Media.
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| Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an average of 2 days, 3 hours, 1
minutes and 52 seconds each week with All Forms of Ad-Supported Media.
85.% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an avg. of 8 hours and 32 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 14.2% of total time spent with all forms of Ad-Supported Media.
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| Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an average of 1 days, 17 hours, 22

minutes and 31 seconds each week with All Forms of Ad-Supported Media.

70.% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an avg. of 5 hours and 40 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.6% of total time spent with all forms of Ad-Supported Media.
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| Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an average of 1 days, 17 hours, 47

minutes and 5 seconds each week with All Forms of Ad-Supported Media.
69.6% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an avg. of 6 hours and 18 minutes each

| week listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media.
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| Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an average of 1 days, 21 hours, 55
minutes and 9 seconds each week with All Forms of Ad-Supported Media.
74.% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an avg. of 8 hours and 52 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 14.3% of total time spent with all forms of Ad-Supported Media.
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 54
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Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an average of 6
hours and 52 minutes each day with All Forms of Ad-Supported Media. 78.1% listen to Local AM/FM
Radio for an avg. of 64.9 minutes/day. (Local Radio delivers 12.3% of Time with Ad-Supported Media.)
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Vg LightStream

| Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an average of 7
hours and 17 minutes each day with All Forms of Ad-Supported Media. 85.% listen to Local AM/FM
Radio for an avg. of 73.2 minutes/day. (Local Radio delivers 14.2% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 54
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| Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an average of 5
hours and 54 minutes each day with All Forms of Ad-Supported Media. 70.% listen to Local AM/FM
Radio for an avg. of 48.6 minutes/day. (Local Radio delivers 9.6% of Time with Ad-Supported Media.)

Total Persons:

0%

EEREE

Avg. Hours+Minutes/day with All
Forms of Media: Adults 25 - 54

o
§!

whao Shopped for an AUTO
LOAN Online in the past 6
months.

[} cac oc0 i

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
% Time Spent. ‘mﬁﬂﬂ

Local AM/FM
Radio
53.4

Search
(Google, Bing,
etc.)
320

Billboards & Signs
(Weekly Drivers)
40.5

Shopping

(incl.
Food/Auction
s/Travel etc.)

27.5

Games/Fantasy/B
etting Sites
29.3

Instagram
28.7

Facebook
29.8

Facebook
47.7

Billboards & Signs
(Weekly Drivers)
60.0

Search (Google,
Bing, etc.)
=% L

Shopping (incl.
Food/Auctions/
Travel,etc.)...

Local AM/FM
Radio
58.5

Email/Text/IM
[Zoom,etc.
(Personal &

Work)
417

Instagram
39.8

YouTube Video

asy/Betting 214

Sites
25

203 Groc
ery
Stor
€s...

News/
Weathe

r/Sport
Se

Rankine/Fina...

= who Shopped for an AUTO LOAN Omline in the past 6 months

mWDC

= who Shopped for an AUTO LOAN Online in the past 6 months

mWDC

Top-13 All Forms of Ad-Squm‘ted Media (Persons & % Reach): Adults 25 - 54

(averoge Week)
Grocery Stores.

Search {Google, Bing, etc)

Billboards & Signs (Weekly Drivers)

s/ ts
Facebook

Email/Text /IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Instagram

Shopping (ind. Food/ Auctions/Travel, etc.)
Non-Premium Cable TV Networks

YouTube Video

Gas Stations/Convenience Stores

Amazon Prime/IMDb/FireTV

woC

Total persons:

_!!'PI"
7 —
_!m
P o —T
m_m
_;m'

s
byt [

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 25 - 54

usage u_ -

who Shopped for an
AUTO LOAN Online in the
past 6 months

o Yo
ool

ol e
- -
R &

e p—y

Top-13 All Forms of Ad-Supported Media (% Time Spent &
% Time spent- {Average Day)

Avg. Minutes/day Spent): Adults 25 - 54

Local AM/FM
Radio
48.6

Non-Premium
Cable TV
Networks

43.2

Search (Google,
Bing, etc.)
Billboards & 320
Signs (Weekly
Drivers)

Shoppin
205 PPINE

(incl.
Food/Auction
s/Travel,etc.)

27.5

Amazon
Prime/IMDb/
FireTV
212

Facebook
35.6

Instagram
20.2 15.

eather/S
ports 11.
(Websi...

Email/Text/IM/

Zoom,etc.

(Personal &

Work)
30.9

You

Tu

be

Stor

Ga

Video

5

News/W | Grocery

es
8

S..

Facebook
52.7

Billboards & Signs
(Weekly Drivers)
60.0

Email/Text/IM/
Zoom,etc.
(Personal &
Work)
358

Search
Local AM/FM (Google, Bing,
Radio etc.)
53.5 31.3

Non-Premium Cable
TV Networks
45.9

Shopping (incl.
Food/Auctions
[Travel,etc.)
26.7

Instagram
281

News/Wea

Amazon ther/Spo...

Prime/IM = YouTu
Db/FireT  be
Vv Video
26.3 21.5

Grocery G
Stores... a

wwho Shopped for an AUTO LOAN Online in the past 6 months
DMA Scarborough R1 2026: Mar25-Mar26

=WDC

Qual intab 343

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

# who Shopped for an AUTO LOAN Online in the past 6 months

Items shopped for on the Internet past 6 months: Finance/Insurance: Loans - auto

soefa.ai

=WDC
® Share of Everything

i for Anything




& LightStream

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 54
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| Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an average of 5
hours and 58 minutes each day with All Forms of Ad-Supported Media. 69.6% listen to Local AM/FM
Radio for an avg. of 54.1 minutes/day. (Local Radio delivers 10.5% of Time with Ad-Supported Media.)
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Radio for an avg. of 76. minutes/day.

| Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an average of 6
hours and 33 minutes each day with All Forms of Ad-Supported Media. 74.% listen to Local AM/FM
(Local Radio delivers 14.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 54

{Average week]
Grocery Stores
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Search (Google, Bing, etc.)
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Instagram
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Gas Stations/Convenience Stores

YouTube Video
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Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Avg. Week Ah' ﬁggio (Persons & % Reach): Adults 25 -54
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YouTube Music
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Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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6,316,466 or 78.1% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
listen to Ad-Supported Local AM/FM Radio for an average of 64.9 minutes every day representing
35.4% of all time spent daily with Ad-Supported Audio.
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Ve nghtStream

- 171,578 or 85.% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
listen to Ad-Supported Local AM/FM Radio for an average of 73.2 minutes every day representing
37.% of all time spent daily with Ad-Supported Audio.

Avg. Week A{[lﬂggm (Persons & % Reach): Adults 25 - 54
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Y LightStream ' - 157,382 or 70.% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
e listen to Ad-Supported Local AM/FM Radio for an average of 48.6 minutes every day representing
31.4% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 25 - 54 Avg Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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- 66,142 or 69.6% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
listen to Ad-Supported Local AM/FM Radio for an average of 54.1 minutes every day representing
33.4% of all time spent daily with Ad-Supported Audio.
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Ve LightStreum ' - 85,571 or 74.% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months listen
to Ad-Supported Local AM/FM Radio for an average of 76. minutes every day representing 35.8% of
all time spent daily with Ad-Supported Audio.

Avg. Week A{[lﬂggio (Persons & % Reach): Adults 25 - 54 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Y LightStream

35.4% of all time spent daily with Ad-Supported Audio.

Weekly
Reach % 78.1%

"Share of Ad-Supported Audio”
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| 6,316,466 or 78.1% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
listen to Ad-Supported Local AM/FM Radio for an average of 64.9 minutes every day representing

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 25 - 54
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| 171,578 or 85.% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
listen to Ad-Supported Local AM/FM Radio for an average of 73.2 minutes every day representing
37.% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 25 - 54

"Share of Ad-Supported Audio" - m
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| 157,382 or 70.% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
listen to Ad-Supported Local AM/FM Radio for an average of 48.6 minutes every day representing
31.4% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 25 - 54
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| 66,142 or 69.6% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
listen to Ad-Supported Local AM/FM Radio for an average of 54.1 minutes every day representing
33.4% of all time spent daily with Ad-Supported Audio.
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| 85,571 or 74.% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months listen

E. to Ad-Supported Local AM/FM Radio for an average of 76. minutes every day representing 35.8% of
=L.’_lf‘ all time spent daily with Ad-Supported Audio.
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Local AM/FM Radro Formats (Persons & % Reach): Adults 25 - 54

{Average week)
Pop Contemporary Hit Radio

Adult Contemporary
Classic Hits

Country

Hot AC

Classic Rock
News/Talk/information
Alternative

Adult Hits

All Sports.
Contemporary Christian
Active Rock

Urban AC

6,316,466 or 78.1% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months listen

- to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Hot AC, Classic

Hits, Adult Contemporary, and Country.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 54

[Average Week)
Pop Contemporary Hit Radio

Adult Contemporary
Hot AC

Alternative

Classic Hits

Aduit Hits

Country

Urban Contemporary
News/Talk/Information
Mainstream Rock
Mexican Regional
Classic Rock

Album Adult Alternative

Total Persons:

171,578 or 85.% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Mexican Regional, Pop Contemporary
Hit Radio, Spanish Contemporary, and Alternative.
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% LightStream 157,382 or 70.% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months listen to

Urban AC, Adu

It Contemporary, and Urban Contemporary.

Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Classic Hits,

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 54 Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 54

66,142 or 69.6% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Alternative, Country, and Classic Rock.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 54

(Average Week)
Pop Contemporary Hit Radio

Adult Contemporary
Country

Hot AC

Classic Hits

Classic Rock

Adult Hits

Mexican Regional
Alternative

Active Rock
News/Talk/Information
Contemporary Christian

Spanish Adult Hits

85,571 or 74.% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Classic Hits, Hot
AC, Adult Contemporary, and Classic Rock.
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' 4,091,769 or 50.6% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months

watch Ad-Supported Local TV Stations for an average of 55.2 minutes every day representing 25.3%
of all time spent daily with Ad-Supported Video.
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Avg. Week A{Imxideo (Persons & % Reach): Adults 25 - 54
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141,432 or 70.1% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
watch Ad-Supported Local TV Stations for an average of 40.8 minutes every day representing 16.4%
of all time spent daily with Ad-Supported Video.
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91,287 or 40.6% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
watch Ad-Supported Local TV Stations for an average of 55.5 minutes every day representing 28.5%
of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 25 - 54

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

27,378 or 28.8% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
watch Ad-Supported Local TV Stations for an average of 72.5 minutes every day representing 32.2%
of all time spent daily with Ad-Supported Video.
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48,947 or 42.3% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
watch Ad-Supported Local TV Stations for an average of 55.1 minutes every day representing 42.5%
of all time spent daily with Ad-Supported Video.
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e LightStreqm 4,091,769 or 50.6% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
watch Ad-Supported Local TV Stations for an average of 55.2 minutes every day representing 25.3%
of all time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % J— 50.6% 0,09 ll’share Of Ad-SUppOf'tEd Video n Video: Adults 25 - 54

9% of Weeki
Time Spen
Ad-Suppo

Video:

Weekly
Total

Persons
Reached:

43.6% g3.1% 43.6% 43.4%
40.5%
36.0% who Shopped for an AUTO
LOAN Online in the past 6
months
% 23.2%
284% 21.9%
0,
17.4% 18.6% 18.3% 17.2%
13.6% o 13.3%
12.7% 2 11.6%
12.8%
10.0%
6.9%
4 2% 4 2% % o o
[ 27% | ] ]

4,000,29067,462,178 4,091,76967,728,253 3,273,19159,135,365 3,484,79059,146,568 3,505, 88048 751,434 1,874,89129,705,942 1,098,86217,197,923 1,408,96925,265,730 1,073,12915,763,100 1,482,81523,365,480
Cable TV Local TV Amazon YouTube TikTok Hulu Netflix AppleTV+ Disney+

Peacock

Average
Daily Mi
® who Shopped for an AUTO LOAN Online in the past 6 months m USA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 1,136 * Share of Everything
All Graphs ond soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338 Soeﬁ_ for Anything

°

Items shopped for on the Internet past 6 months: Finance/Insurance: Loans - auto



Slg LightStream

141,432 or 70.1% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months

vy, EXEza c “ I watch Ad-Supported Local TV Stations for an average of 40.8 minutes every day representing 16.4%
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91,287 or 40.6% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months

=,i"‘l wn c watch Ad-Supported Local TV Stations for an average of 55.5 minutes every day representing 28.5%
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27,378 or 28.8% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
watch Ad-Supported Local TV Stations for an average of 72.5 minutes every day representing 32.2%
of all time spent daily with Ad-Supported Video.
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g LightStream 48,947 or 42.3% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
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[ 4,091,769 or 50.6% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local

News - Morning, Game Shows, Comedies, and Dramas.
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- 141,432 or 70.1% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Dramas, Game Shows, Local News -
Evening, Local News - Morning, Sports, and Comedies.
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Local TV Station Programs (Persons & % Reach): Adults 25 - 54
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- 91,287 or 40.6% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Game
Shows, Food/Cooking Shows, National/Network News, and Comedies.
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Local TV Station Programs (Persons & % Reach): Adults 25 - 54
)

(Average Week]
Sports

Totof Persons:

Comedies

Local News - Evening
Local News - Morning
Game Shows

Dramas

Movies

Food/Cooking Shows
Local News - Late
Documentaries
Mystery/Suspense/Crime
National/Network News

Reality - Adventure

= who Shopped for an AUTO LOAN Online in the past 6 months

19,

Avg. Hours+Minutes/day with Local (.
TV Stations: Aduits 25 - 54

_m

(eisi ]
10.26¢)
8.0%
o]
(5o |

whao Shopped foran AUTO SEA
LOAN Online in the past 6
months -
M SEA

(Average Day]

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

% Time spent:

27,378 or 28.8% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Comedies,
Local News - Evening, National/Network News, Sports, and Mystery/Suspe
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- 48,947 or 42.3% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies, Dramas,
National/Network News, and Local News - Morning.
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% Time spent:

[ 6,268,379 or 77.5% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
use Ad-Supported Social Media for an average of 170.1 minutes every day representing 30.8% of all
time spent daily with Ad-Supported Digital Media.
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[ 160,382 or 79.4% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
use Ad-Supported Social Media for an average of 130.5 minutes every day representing 25.2% of all
time spent daily with Ad-Supported Digital Media.
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[ 168,075 or 74.8% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
use Ad-Supported Social Media for an average of 138.8 minutes every day representing 26.% of all
time spent daily with Ad-Supported Digital Media.
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| 57,850 or 60.9% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months use

Ad-Supported Social Media for an average of 117.7 minutes every day representing 19.5% of all time
spent daily with Ad-Supported Digital Media.
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- 6,268,379 or 77.5% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
use Ad-Supported Facebook for an average of 42.9 minutes every day representing 26.9% of all time
spent daily with Ad-Supported Social Media.
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- 159,451 or 79.% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months use
Ad-Supported Facebook for an average of 28.8 minutes every day representing 22.8% of all time
spent daily with Ad-Supported Social Media.

Time Spent:

X

:'

who Shopped for an AUTO
LOAN Online in the past 6 1.
months

tn
S

 CHI

Avg. Day All Social Media (% Time Spent & Avg. Mmutes/day Spent): Adults 25 - 54

Instagram
24.2

Blogs/Message
Boards (read
and/or post)

234

YouTube Video
18.0

Facebook
23.2

Linkedin
7.6

Facebook
47.6

Instagram
379

YouTube
Video
14.0

Blogs/  Snapc
Messag | hat

e... 7.0

Whats
App...

m who Shopped for an AUTO LOAN Online in the p

ast 6 months

HCHI

Avg. Week Ad-Supported chial Media (Persons & % Reach): Adults 25 - 54

M
—!!H""'""

Facebook
Instagram
YouTube Video
TikTok

v P
T

Snapchat

Pinterest m
Others(Rumble, Threads,... m“
Blogs/Message Boards (read... mm 24.7%
tumblr m 4.5%

months
® who Shopped for an AUTO LOAN Online in the past 6 months

DMA Scarborough R1 2026: Feb25-Feb26

¥

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 25 -

who Shopped foran AUTO
LOAN Online in the past 6

p oo
= T T (o

2

3

W CHI
Qual Intab 167

All Graphs und soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

% Time spent:

Facebook
28.8

Blogs/Message Boards
(read and/or post)
23.3

YouTube Video
18.0

Instagram
17.0

Linkedin
5.8

Redd Sna Pi
TikTok it pch nt
13.4 4.2 A e...

Facebook
51.8

Instagram
26.2

YouTube
Video
13.8

Linkedin Reddit
8.5 7.2

= who Shopped for an AUTO LOAN Online in the past 6 months

Items shopped for on the Internet past 6 months: Finance/Insurance: Loans - auto

B CHI

soefa.ai

Share of Everything
for Anything »



168,075 or 74.8% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
use Ad-Supported Facebook for an average of 35.6 minutes every day representing 27.7% of all time
spent daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 25 - 54

Total Persons:

60,263 or 63.4% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months use
Ad-Supported YouTube Video for an average of 31.8 minutes every day representing 34.3% of all
time spent daily with Ad-Supported Social Media.
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84,408 or 73.% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months use
Ad-Supported Facebook for an average of 34.8 minutes every day representing 23.3% of all time
spent daily with Ad-Supported Social Media.
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& LightStream 6,268,379 or 77.5% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
use Ad-Supported Facebook for an average of 42.9 minutes every day representing 26.9% of all time
spent daily with Ad-Supported Social Media.
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168,075 or 74.8% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
use Ad-Supported Facebook for an average of 35.6 minutes every day representing 27.7% of all time
spent daily with Ad-Supported Social Media.
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| 60,263 or 63.4% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months use
Ad-Supported YouTube Video for an average of 31.8 minutes every day representing 34.3% of all
time spent daily with Ad-Supported Social Media.
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Y% LightStream M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 13,534;
Local Radio: 10,646; Social Media: 9,471; Local TV: 4,761; Non-Prem. Cable: 4,403
reaching Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 month

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the CHI Metro Area Adults 25 - 54
past 6 months 900,000
60,000
800,000
50,000 700,000
600,000
40,000
500,000
30,000
400,000
20,000 300,000
200,000
10,000
100,000
0 0
N I N I I AR AR R R R R R SR 4 L - SO ’~? M AR R R R R AR R R R R G
o o.ib.,,abpc.p@-\'b@qbd,xoqo@’ qrﬁqoga,qr.,,qr«q,qroge& LY Q&-@«?»ﬁw@@ 01?‘,,@ # o gf‘ ~F ‘ﬁ‘?'oﬂ"o‘?"«?"\q'%‘?'*’qq >
e Mon-Fri Local AM/FM Radio AQH e Mon-Fri Local TV Station AQH Mon-Fri Local AM/FM Radio AQH Vo1~ Fri Local TV Station AQH
e Mon-Fri Non-Premium Cable TV AQH e Mo Fri Social Media AQH = Mon-Fri Non-Premium Cable TV AQH s Mon-Fri Social Media AQH
e on-Fri Digital Media (Less Social) AQH e Vion-Fri Digital Media (Less Social) AQH
CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 167 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soeﬁ for Anything _

Items shopped for on the internet past &6 months: Finance/insurance: Loans - auto




Y LightStream

M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 10,069; All Other
Digital Media: 8,953; Social Media: 7,498; Non-Prem. Cable: 2,627; Local TV: 1,842
reaching Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the
past 6 months
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 4,176; Social Media: 3,637; Non-Prem. Cable: 1,264; Local TV: 991 reaching Adults
25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months.

All Other Digital Media: 6,321; Local
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>« PHX

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 8,805; Local Radio: 5,474; Non-Prem. Cable: 3,155; Local TV: 1,954 reaching
Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months.

All Other Digital Media: 9,253;
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7,046,766 or 87.1% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
spend an average of 53.1 minutes per day driving, seeing Billboards and Signs. 68.8% Listen to Local

Radio Stations Out-of-Home for an average of 45.9 minutes/d

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 54
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 54

(average week]
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177,782 or 88.1% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
spend an average of 26.5 minutes per day driving, seeing Billboards and Signs. 74.9% Listen to Local
Radio Stations Out-of-Home for an average of 51.7 minutes/day
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 54
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197,897 or 88.1% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
spend an average of 40.5 minutes per day driving, seeing Billboards and Signs. 61.7% Listen to Local
Radio Stations Out-of-Home for an average of 34.4 minutes/day
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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74,620 or 78.5% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
spend an average of 34. minutes per day driving, seeing Billboards and Signs. 61.3% Listen to Local
Radio Stations Out-of-Home for an average of 38.3 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 54
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92,580 or 80.1% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
spend an average of 108.5 minutes per day driving, seeing Billboards and Signs. 65.2% Listen to
Local Radio Stations Out-of-Home for an average of 53.8 minutes/day
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 25 - 54

(Averoge Week) Totol persons: % Time Spent:
Grocery Stores V.

Walking in Towns, Cities, Downtown... M ”

e —
| — 1
O — e

Gas Stations/Convenience Stores

=

Restaurants & Bars

shopping Malls [ BHATET m,. Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media: .
Podcarty Adults 25 - 54 1 5%

m

Retail Stores

Drug Stores

= -
usoge %:

who shopped for an AUTO
LOAN Online in the past 6 m

TV Music Channels

Health dubs/Gyms
months
YouTube Music

 who Shopped for an AUTO LOAN Online in the past 6 months

PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 92
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

H PHX
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Vg LightStream — “sn 7,046,766 or 87.1% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend

=é"’ q an average of 53.1 minutes per day driving, seeing Billboards and Signs representing 32.5% of all Time
I
Avg. Hours+Minutes/day with Ad-Supported

Spent with Ad-Supported Out-of-Home Media.
. Out-of-Home Media: Adults 25 - 54
s A "Share of Ad-Supported OOH Media"
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Weekly
Reach %

177,782 or 88.1% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an

average of 26.5 minutes per day driving, seeing Billboards and Signs representing 18.% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 25 - 54
“"Share of Ad-Supported OOH Media"

95.5%
92.2%

2:09
88.1% _ -
80.2% who Shopped for an AUTO CHI
74.9% 78.2% LOAN Online in the past 6
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39.9%
0,
33.1% 33.4% 35.2%
24.3%
14.4%
10.5%
7.6% 9.9%

Weekly

Total . . 5

Persons — = m
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Average (Weekly Drivers) Cities, Downtown
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with Ad-Supported

OOH Media:

m wh

CHI DMA
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197,897 or 88.1% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an

average of 40.5 minutes per day driving, seeing Billboards and Signs representing 27.9% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 25 - 54

Weekly

Reach % "“"Share of Ad-Supported OOH Media"

99.1%

95.3%

who Shopped for an AUTO wbDC

LOAN Online in the past 6
months

76.1%

61.7%

41.1%

36.4% saax A%

16.5% 21.0%
15.0%
8.1% .

Waskly 6.1%
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Average (Weekly Drivers) Cities, Downtown
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with Ad-Supported
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s [ETH
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74,620 or 78.5% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an

average of 34. minutes per day driving, seeing Billboards and Signs representing 21.7% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 25 - 54
Ad-Supported OOH Media"
s

who Shopped for an AUTO

LOAN Online in the past 6
months

Weekly

"S
Reach % 85.3% 84.9%

78.5%

61.3%

43.8%

35.6%

30.0% 31.3%
25.5%

19.0%

16.3% 15.7%

Weekly
Total
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Reached: Billboards é Signs ANI/FMm R" io Walking in +uwns, Grocery Stores Shopping Ma!fs Movie Theaters Restaurants 24 Bars Podcasts Health Clu bs?vas Public Transit
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92,580 or 80.1% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months spend an
e 4 average of 108.5 minutes per day driving, seeing Billboards and Signs representing 46.9% of all Time Spent
='F" 'with Ad-Supported Qut-of-Home Media

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 25 - 54
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LOAN Online in the past 6
months

Weekly

Reach % “"Share of Ad-Supported OOH Media"

98.5% 98.2%

88.0%

70.0% 69.7%
65.2% 68.1%

39.4%

34.7% 34.9%

25.8% 27.9%
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177,782 or 88.1% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
spend an average of 26.5 minutes per day driving an average of 15.4 miles each day and are 275.3%
more likely to use 159th Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 - 54 Top-26 Residential Zip Codes: Adults 25 - 54 Top-26 Employment Zip Codes: Adults 25 - 54
1-57 13.6% 2 60639 2.79% 123 60008 0.98% 580%
Dan Ryan Expressway (-50/1-94) nes | cons ET— o soszs GRS
USs 30 23.3% H £ 60045 P 2.43%
Us 20 60625 W 4.2a%
Kennedy Expressway (1-90/1-94) 60666 137% e
159th Street 60455 [ITTET— a.10%
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Edens Expressway (1-94) 60193 m e
Route 34 (Ogden Avenue) 60030 F 329%
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Route 64 (North Avenue) ﬁ = ﬁ 60404 m .
165 00 60505 w 2.06%
Route 38 (Roosevelt Road) h ﬁ 60462 [T 2.05%
Harlem Avenue 60637 BRI oo
Tristate Tollway (1-294/1-94) 60031 RN, 2
Bishop Ford Freeway 60657 P
LaGrange Road 60409 m«. 96%
Route 53 60647 Pyat
us 83 60506 B e
Fullerton Avenue 60632 b
US 14 (Northwest Highway) e Avg. Hours+Minutes/day Driving: 1.5 t 60499 [ ;m(‘!.ﬂm
Route 72 i Adults 2554 oy 60060 ﬁ e
Stevenson Expressway (1-55)  Ei o S— 11.3% 60463 [HIE, A% 60527 [R5
Western Avenue ilﬁmgy_ 60431 I8 137% 60406 [ 5%
Ronald Reagan Memorial Tollway (I-88) 9%3_5% Dﬁv;’::o Sropped Foran MITG 2 46323 oo 4%"”" 60585 Hl 07§€MG
Touhy Avenue _— LoAN Onll;-:“ '; ::‘e,m 6 61301 w?zli(.u% 60640 043%
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 - 54

60.1%

1-95/1-495/Capital Beltway

1-66

I-295/Baltimore Washington Parkway

14th Street

Route 1
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16th Street
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= who Shopped for an AUTO LOAN Online in the past 6 months

wWDC DMA

Scarborough R1 2026: Mar25-Mar26
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Top-26 Residential Zip Codes: Adults 25 - 54
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Items shopped for on the Internet past 6 months: Finance/Insurance: Loans - auto

197,897 or 88.1% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
spend an average of 40.5 minutes per day driving an average of 23.6 miles each day and are 84.1%
more likely to use 14th Street than the Metro average.

Top-26 Employment Zip Codes: Adults 25 - 54
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74,620 or 78.5% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
spend an average of 34. minutes per day driving an average of 19.8 miles each day and are 193.3%
more likely to use University Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 - 54

1,631,455 67.7%
39.4%
1-405 737 588 30.6%
9 37.5%
1-90 661,140 27.5%
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Top-26 Residential Zip Codes: Adults 25 - 54

98021 4.93%
98075
98033
98367
98012
98112
98117
98052
98122
98198
98103

0.83%

1

4.19%
0l 037%

|

i

".23%

ij

3.66%

0.47%

1%
:

1.41%

i%

86

g

2.91%
0.74%

1.26%

fEE
| Bt

98424
98029

0.21%
! 0.38%

R

98203
98391
98004
98109

ags512

1.21%

1l

131%
0.46%

i

98125
98373
98056
98121

: 1.42%
98258 XTI 0.75%

98119 1.30%
98236

il 0.46%

F 1.30%
2 11%

Items shopped for on the Internet past 6 months: Finance/Insurance: Loans - auto

Top-26 Employment Zip Codes: Adults 25 - 54
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 - 54
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Top-26 Residential Zip Codes: Adults 25 - 54
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Items shopped for on the Internet past 6 months: Finance/Insurance: Loans - auto

92,580 or 80.1% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
spend an average of 108.5 minutes per day driving an average of 63.1 miles each day and are
154.4% more likely to use Bob Stump Memorial Parkway (Loop 303) than th

Top-26 Employment Zip Codes: Adults 25 - 54

85326 m 11.91%
86303 [[OTOMM— .59%
86001 JEPITI—631%
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Top Residential Zip Codes: (Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months)
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Avg. Week All Print Medm (Persons & % Reach): Adults 25 - 54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times {Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Total persans:

0%
3.0%

2.8%
2.3%

# who Shopped for an AUTO LOAN Online in the past 6 months

% Time Spent:

1,630,096 or 20.2% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing
31.9% of all time spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 54
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New York Times
(Sunday)
8.8

New York Times
(Daily+Sunday)

Magazines

Direct Mail
Local Daity
Newspaper(s) (Daily Catalogs)

Wall Street Journal (Daily}
8.9 7.7 6.0

Local Daily
Newspaper(s)

{Daity+Sunday)

8.1

New York Times
{Daily)
71

Advertising (excluding

Catalogs
31

Wall Street Journal
(Daity)
95

New York Times
(Sunday)
10.2

New York Times
(Daily)
8.5

Magazines

USA Today [Daily)
98 8S

MNew York Times
(Daily+Sunday)
9.4

Local Daily
Newspaper(s) Newspaper(s)
(Daily+Sunday) (Daily
8.4 7.7

Local Daity

Direct Mail Costings
Advertising 33
{excluding Catalogs)
6.5 All Local...

WUSA
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mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

‘Wall Street Journal (Daily)

USA Today [Daily)

All Lacal Weekly Newspapers
Magazines

Catalogs

Books

USA USA Projection
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 - 54
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who Shopped for an AUTO usa
LOAN Online in the past 6
months.

New York Times (Sunday)
B8 New York Times
(Daily+Sunday)
79
USA Taday (Daily)
9.3

Local Daily Newspaper(s)
(Sunday)
85 Magarines
74

Local Daily Newspaper(s)
(Daily+Sunday)
81

New York Times {Daily)
71

Local Daily
Newspaper(s)
(Daily
7.7

Direct
o
Advertisi
ng
(excludin

E
Catalogs)
6.0

New York Times.
{Sunday)
10.2

New York Times
(Daily+Sunday)
9.4

(Sunday)
9.2

USA Today (Daily)
9.8

‘Wall Street Journal (Daily)
95

Local Daily Newspaper(s)

Magazines
85

Local Daily
Newspaper(s) (Daily
77

Local Daily

Newspaper(
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(DaitysSund  Direct Mail Advertising
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8.4

mUSA
1,136
USA Projection

= who Shopped for an AUTO LOAN Online in the past 6 months

Scarborough R1 2026: Jan 25-Mar26 Qual Intab

24,338

Items shopped for on the Internet past 6 months: Finance/Insurance: Loans - auto

soefa.ai

= USA

® Share of Everything
for Anything .



67,901 or 33.6% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.5 minutes every day representing
39.1% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 25 - 54

T e—
Y —

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

Magazines

USA Today (Daily)

Catalogs

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 54

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

B

New York Times
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128

_ e

# who Shopped for an AUTO LOAN Online in the past 6 months
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Online in the past 6 months

New York Times
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USA Today (Daily)
11.3

New York Times (Daily)
11

Local Daily
Newspaper(s)
{Daily+Sunday)

105

Local Daily
Newspaper(
s) (Daily
9.8

Direct Mail
Advertisin

(excluding
Caralogs)
55

Magazines
3.9

New York Times
(Sunday)
10.6

USA Today (Daily)
10.2

New York Times.
(Daily+Sunday)
929

Local Daily
Newspaper(s)
(Daily Magazines

New York Times (Daily)
9.1

Local Daily

Newspaper(s)

{Daily+Sunday)
8.9

Catalogs
2.9

]
{excluding Catalogs)
65 All Local..
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 54 Avg. Day Ad-Supported Print Media (% Time Spent & Av
»
R ol 27.7% [N

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

Magazines

USA Today (Daily)

Catalogs

Books

A
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 - 54

g. Minutes/day Spent): Adults 25 - 54

New York Times
{Sunday)
12.8

New York Times
cHI {Daily+Sunday)
& 12.0

USA Today (Daily)
113

Local Daily
Newspaper(s)
(Daityssunday)
10.5

Local Daity
Newspaper(s)
(Sunday)
nz

Direct Mail
Advertising
{excluding

Local Daily
Newspaper(s)

Catalog

55

(Daily Magazines

9.8

3.9

Wall Street Journal (Daily}
101

New York Times
(Sunday)
10.6

New York Times
{Daity+Sunday)
9.9

Local Daily Newspaper(s)
USA Today (Daily) (sunday)
102 9.6

Local Daily
New York Times Newspaper(s)
(Daly) (DaitysSunday)
9.1 8.9

Local Daily Newspaper(s)
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i Mail
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]
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82 65
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All Gmphs ond soefo.ai Duta Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Items shopped for on the Internet past 6 months: Finance/Insurance: Loans - auto

= who Shopped for an AUTO LOAN Online in the past 6 months

soefa.ai

= CHI

® Share of Everything

for Anything é




29,379 or 13.1% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.1 minutes every day representing 33.%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 54

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

Totol Persons.

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 54

W . .. e e
Online in the past 6 months
E 2,4%
A — 7 5%
= who Shopped for an AUTO LOAN Online in the past 6 months uWDC

Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Local Daity
Newspaper(s)
(Sunday}

USA Today (Daily)
74

New York Times
{Sunday)

Direct Mail
Advertising
Local Daily Newspaper{s)
(Daily
71

New York Times
{Daily)
3.6
Local Daily Newspaperis) | Wail Street
(Daily+Sunday) Journal {Daily) Catalogs
71

Magazines

8.6 44 24

Local Daily
Newspaper(s)
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86

New York Times
(Daily+Sunday)
85

Wall Street Joumnal
(Daily)
87

Local Daily
Newspaperis)
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Catalogs
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 54

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

Books
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Total persans:
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 - 54
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. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 25 - 54

Local Daily
Newspaper(s)
(Sunday)
7.0

New York Times
(sunday)
6.9
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7.1

Direct Mail

Advertising

(excluding

Catalogs)
a1
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Newspaper(s)
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New York Times
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24,826 or 26.1% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months read
Direct Mail Advertising (excluding Catalogs) for an average of 7.2 minutes every day representing
27.5% of all time spent daily with All forms of Print Media

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 54

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Books

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Totol Persons.
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Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 54
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Online in the past 6 months

uSEA

Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54
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New York Times
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New York Times
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8.9
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(Daily
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g
(excluding Catalogs)

New York Times (Daily)
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in the past 6 months m SEA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 54

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

Qual
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 - 54
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. Day Ad-Supported Print Media (% Time Spent & Avi

g. Minutes/day Spent): Adults 25 - 54
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Avg. Week All Print Mgdiq (Persons & % Reach): Adults 2"5 -54

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Books

Local Daily Newspaper(s) {Sunday)

New York Times (Daily)

All Local Weekly Newspapers

Wall Street Journal (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Catalogs

Magazines

e v B0

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 54
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= who Shopped for an AUTO LOAN Online in the past 6 months W PHX

20,312 or 17.6% of Adults 25 - 54 who Shopped for an AUTO LOAN Online in the past 6 months read
Direct Mail Advertising (excluding Catalogs) for an average of 5.8 minutes every day representing
22.% of all time spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

New York Times
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6.8

Local Daily
Newspaper(s)
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New York Times
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 54
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USA Today (Daily)
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Totol persons: % 7ime spent-
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Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 54

Magazines
1.6

New York Times
{sunday)
6.8

Direct Mail

Catalogs)
58

Local Daily
Newspaper(s)
(Daity+Sunday
(Daity 4.9 a1

55 5.2 b

Local Daily
Newspaper(s)
(Sunday)

Wall Street
Journal
(Daily)

Local Daily
Newspaper(s)

New York Times
(Sunday)
95

Wall Street Journal (Daily)
85

Magazines
89

USA Today {Daily}
84

Local Daily
New York Times. Newspaper(s)
(Daily) {sunday)
8.0 1.6

Direct Mail Advertising
{excluding Catalogs)
7.1

Local
Daily
Newspap
er(s)
(Daity
6.4

Local Daily Newspaper(s)
(Daity+Sunday)
7.0

DMA corborough R1 2026: Feb25-Feb26 Qual Intab
All Graphs and soefa.ai Data Modeling Copyraght © 2026 Hubbard Broadcasting, Inc. LLC. All rnghts reserved.

= who Shopped for an AUTO LOAN Online in the past 6 months

Items shopped for on the Internet past 6 months: Finance/Insurance: Loans - auto

= PHX

for Anything 5

* Share of Everything

soefa.ai



Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

“Advertising Actions"

P25-54 who Shopped for an AUTO LOAN Online in the past 6 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

60,097,018 44.4%
48,776,118 36.0%
37,209,861 27.5%

Local AM/FM Radio

29,051,597 21.4%

21,817,508 16.1%
—_—

Billboards
Video Streaming Services
Podcasts

Audio Streaming Services

16,225,830 12.0%

24,326,077 18.0%
21,583,258 15.9%
17,763,230 13.1%

Cable TV Networks 15.043.967 ™
Local Broadcast TV 15,391,627 1A%
Newspapers gieriem 9.4%
m P25-54 who Shopped for an AUTO LOAN Online in the past 6 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P25-54 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R12026: Jan25-Mar26  Qual intab: 657 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =
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Websites

Social Media

Broadcast, Cable, & Sat TV

"Advertising Actions"

P25-54 who Shopped for an AUTO LOAN Online in the past 6 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,341, 022 34.9%
1, 586 116 41.2%
Direct Mail | 1,132,146 29.4%

761,903 19.8%

Local AM/FM Radio

15 7%

Video Streaming Services
Cable TV Networks

Audio Streaming Services
Local Broadcast TV
Billboards

Podcasts

Newspapers

703 181 18.3%

482 997 12.6%
| 561,620 14.6%
482 388 12.5%

435,724 11.3%

322634 8.4%

B P25-54 who Shopped for an AUTO LOAN Online in the past 6 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P25-54 CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

CHICAGO DMA Scarborough R12026: Feb25-Feb26 Qual Intab: 88
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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"Advertising Actions"

P25-54 who Shopped for an AUTO LOAN Online in the past 6 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

=T =WD0

Social Media 1,488,899 49.7%

Websites 1,209,614 40.4%

Direct Mail 781,573 —~T

Broadcast, Cable, & Sat TV geegiys 25.3%

Podcasts £25.138 T

Audio Streaming Services

421,646 14.1%

Video Streaming Services 609,004 o
Cable TV Networks AT To%
Local Broadcast TV 586,568 S
; 5,90 24.9% WASHINGTON, DC
3
Bilboards  EER0S WASHINGTON, DC
Newspapers T o
m P25-54 who Shopped foran AUTO LOAN Online in the past6 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P25-54 WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON, DC DMA  Scarborough R12026: Mar25-Mar26  QualIntab: 207 * Share of Everything
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"Advertising Actions"

P25-54 who Shopped for an AUTO LOAN Online in the past 6 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

Direct Mail

593,052 24.6%

Websites

35.1%

Video Streaming Services 3f85'5§1

Broadcast, Cable, & Sat TV 426,015'

169,036 7.0%

Newspapers prferry SEATTLE-TACOMA

Local AM/FM Radio

Podcasts
Audio Streaming Services
Billboards
Cable TV Networks
Local Broadcast TV
e 7o

H P25-54 who Shopped for an AUTO LOAN Online in the past 6 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P25-54 SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA DMA  Scarborough R1 2026: Mar25-Mar26  Qual Intab: 86 * Share of Everything
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e tonesugem "Advertising Actions"
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P25-54 who Shopped for an AUTO LOAN Online in the past 6 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

Websites
Podcasts
Direct Mail peos '

675,067

Audio Streaming Services

381,761 16.2%
Local AM/FM Radio 453,748
—_
Local Broadcast TV 312,300 o
Video Streaming Services 377,313 T
Billboards
Cable TV Networks  preprm T -
Newspapers e e
® P25-54 who Shopped for an AUTO LOAN Online in the past 6 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P25-54 PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA Scarborough R12026: Feb25-Feb26 Qualintab: 61 * Share of Everything
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